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Using Sports Marketing Surveys Ltd Equipment Census Data.
Guidelines
Sports Marketing Surveys Ltd are pleased to have our clients’ use the European Tour equipment census data in 
their advertising, press releases, catalogues and newsletters. The use of these numbers in your marketing 
efforts is a legitimate and valuable application. 
However, the equipment census data is confidential. Publication of this information outside your organisation 
must not take place without the prior consent of Sports Marketing Surveys Ltd. Any literature which uses the 
data or makes claims based on them should be sent to Sports Marketing Surveys Ltd for validation prior to 
publication. 
There are a number of guidelines established for this data usage in the public domain. The principles of these are
 clarity and accuracy of data usage, and the avoidance of misleading or ambiguous claims. 
Guidelines:
The information should refer to your own company or brand’s data and performance. 
If using competitor information, then this should refer only to the top three brands in each product category.
Unless referring to a full staff player, the data should not reveal any specific player’s equipment information to 
anyone outside your company. 
The information should be a clear, fair and accurate representation of what the research indicates. 
If claims are being made at either brand level or model level - then this should be made clear in the copy. 
All statements should clearly state the time period, events or measures that are being applied. If used for 
advertising, then these should be stated in the main body of the advert.
Sports Marketing Surveys Ltd should be credited as the source of the information.
If you have any question regarding these guidelines, or the appropriate use of our data, then please address 
them to: 
John Whyte
Golf Research Executive
johnw@sportsmarketingsurveys.com
or
Anthony Scott
Manager Golf Research
tonys@sportsmarketingsurveys.com
Tel: UK (44) (0) 1932 350 600
Sports Marketing Surveys Ltd will give clarification and respond to any claims or queries within 24 hours during 
the working week.
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113th Amateur Championship - 16/06/2008 to 21/06/2008

Ball

Brand
Count
Brand 
Total 

Bridgestone
7
2.4%
2.4%

Callaway
3
1.0%
1.0%

Nike
6
2.1%
2.1%

Srixon
6
2.1%
2.1%

TaylorMade
7
2.4%
2.4%

Titleist
259
89.9%
89.9%

288
288
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113th Amateur Championship - 16/06/2008 to 21/06/2008

Shoe

Brand
Count
Brand 
Total 

adidas
57
19.8%
19.8%

Callaway
2
0.7%
0.7%

Ecco
6
2.1%
2.1%

FootJoy
179
62.2%
62.2%

Nike
37
12.8%
12.8%

Puma
5
1.7%
1.7%

Stuburt
1
0.3%
0.3%

Titleist
1
0.3%
0.3%

288
288
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113th Amateur Championship - 16/06/2008 to 21/06/2008

Glove

Brand
Count
Brand 
Total 

None
4
1.4%

Ahead
1
0.4%
0.3%

Bridgestone
6
2.1%
2.1%

Callaway
5
1.8%
1.7%

FootJoy
103
36.3%
35.8%

Kasco
1
0.4%
0.3%

Mizuno
2
0.7%
0.7%

Nike
16
5.6%
5.6%

Ping
15
5.3%
5.2%

Srixon
10
3.5%
3.5%

TaylorMade
7
2.5%
2.4%

Titleist
117
41.2%
40.6%

Wilson
1
0.4%
0.3%

288
284
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113th Amateur Championship - 16/06/2008 to 21/06/2008

Bag

Brand
Count
Brand 
Total 

adidas
1
0.3%
0.3%

Benross
1
0.3%
0.3%

Callaway
8
2.8%
2.8%

Cleveland
1
0.3%
0.3%

Cobra
1
0.3%
0.3%

Dunlop
1
0.3%
0.3%

Hogan
1
0.3%
0.3%

Izzo
2
0.7%
0.7%

Lynx
1
0.3%
0.3%

Miura
1
0.3%
0.3%

Mizuno
18
6.3%
6.3%

Nike
9
3.1%
3.1%

Ping
115
39.9%
39.9%

Puma
3
1.0%
1.0%

Slazenger
1
0.3%
0.3%

Snakeyes
1
0.3%
0.3%

Srixon
7
2.4%
2.4%

Sun Mountain
1
0.3%
0.3%

Sweden
1
0.3%
0.3%

TaylorMade
16
5.6%
5.6%

Titleist
97
33.7%
33.7%

Wilson
1
0.3%
0.3%

288
288
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113th Amateur Championship - 16/06/2008 to 21/06/2008

Visor

Brand
Count
Brand 
Total 

None
70
24.3%

adidas
2
0.9%
0.7%

Ahead
1
0.5%
0.3%

Bridgestone
5
2.3%
1.7%

Callaway
13
6.0%
4.5%

Chervo
1
0.5%
0.3%

Cobra
2
0.9%
0.7%

Italia
1
0.5%
0.3%

J Linderberg
1
0.5%
0.3%

Mizuno
4
1.8%
1.4%

Nike
16
7.3%
5.6%

No Sponsor
46
21.1%
16.0%

Oakley
1
0.5%
0.3%

Own Sponsor
4
1.8%
1.4%

Ping
22
10.1%
7.6%

Polo
1
0.5%
0.3%

Puma
4
1.8%
1.4%

Srixon
4
1.8%
1.4%

Sweden
1
0.5%
0.3%

TaylorMade
5
2.3%
1.7%

Titleist
83
38.1%
28.8%

Wilson
1
0.5%
0.3%

288
218
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113th Amateur Championship - 16/06/2008 to 21/06/2008

Driver

Brand
Count
Brand 
Total 

Bridgestone
4
1.4%
1.4%

Callaway
35
12.2%
12.2%

Cleveland
5
1.7%
1.7%

Cobra
1
0.3%
0.3%

Mizuno
10
3.5%
3.5%

Nakashima
1
0.3%
0.3%

Nicklaus
1
0.3%
0.3%

Nike
20
6.9%
6.9%

Ping
56
19.4%
19.4%

TaylorMade
46
16.0%
16.0%

Titleist
108
37.5%
37.5%

Wilson
1
0.3%
0.3%

288
288
© Sports Marketing Surveys Ltd 2008
Acushnet - Full
Page 8

113th Amateur Championship - 16/06/2008 to 21/06/2008

1st Fairway Wood

Brand
Count
Brand 
Total 

None
14
4.9%

Adams
1
0.4%
0.3%

Bridgestone
8
2.9%
2.8%

Callaway
28
10.2%
9.7%

Cleveland
5
1.8%
1.7%

Cobra
2
0.7%
0.7%

Kasco
1
0.4%
0.3%

Makser
1
0.4%
0.3%

MD Golf
1
0.4%
0.3%

Mizuno
13
4.7%
4.5%

Nike
19
6.9%
6.6%

Ping
42
15.3%
14.6%

Sonartec
2
0.7%
0.7%

Srixon
1
0.4%
0.3%

TaylorMade
42
15.3%
14.6%

Titleist
103
37.6%
35.8%

Tour Edge
2
0.7%
0.7%

Wilson
2
0.7%
0.7%

Yonex
1
0.4%
0.3%

288
274
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113th Amateur Championship - 16/06/2008 to 21/06/2008

2nd Fairway Wood

Brand
Count
Brand 
Total 

None
261
90.6%

Callaway
4
14.8%
1.4%

MD Golf
1
3.7%
0.3%

Mizuno
3
11.1%
1.0%

Nike
2
7.4%
0.7%

Option
1
3.7%
0.3%

Ping
9
33.3%
3.1%

TaylorMade
3
11.1%
1.0%

Titleist
4
14.8%
1.4%

288
27
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113th Amateur Championship - 16/06/2008 to 21/06/2008

3rd Fairway Wood

Brand
Count
Brand 
Total 

None
286
99.3%

Nike
1
50.0%
0.3%

Ping
1
50.0%
0.3%

288
2
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113th Amateur Championship - 16/06/2008 to 21/06/2008

Utility Club

Brand
Count
Brand 
Total 

None
158
54.9%

Adams
9
6.9%
3.1%

Bridgestone
5
3.8%
1.7%

Callaway
4
3.1%
1.4%

Cleveland
1
0.8%
0.3%

Cobra
3
2.3%
1.0%

Fourteen
1
0.8%
0.3%

Kasco
1
0.8%
0.3%

Mizuno
23
17.7%
8.0%

Nickent
2
1.5%
0.7%

Nike
4
3.1%
1.4%

Orka
1
0.8%
0.3%

Ping
18
13.8%
6.3%

Sonartec
4
3.1%
1.4%

TaylorMade
14
10.8%
4.9%

Titleist
38
29.2%
13.2%

Wilson
1
0.8%
0.3%

Wishon Golf
1
0.8%
0.3%

288
130
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113th Amateur Championship - 16/06/2008 to 21/06/2008

2nd Utility Club

Brand
Count
Brand 
Total 

None
282
97.9%

Callaway
1
16.7%
0.3%

Mizuno
2
33.3%
0.7%

Ping
1
16.7%
0.3%

TaylorMade
1
16.7%
0.3%

Titleist
1
16.7%
0.3%

288
6
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113th Amateur Championship - 16/06/2008 to 21/06/2008

1 Iron

Brand
Count
Brand 
Total 

None
281
97.6%

Callaway
5
71.4%
1.7%

Ping
1
14.3%
0.3%

Titleist
1
14.3%
0.3%

288
7
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113th Amateur Championship - 16/06/2008 to 21/06/2008

2 Iron

Brand
Count
Brand 
Total 

None
179
62.2%

Callaway
20
18.3%
6.9%

Cleveland
2
1.8%
0.7%

Hogan
4
3.7%
1.4%

Miura
1
0.9%
0.3%

Mizuno
8
7.3%
2.8%

Nike
3
2.8%
1.0%

Ping
25
22.9%
8.7%

Srixon
1
0.9%
0.3%

TaylorMade
8
7.3%
2.8%

Titleist
35
32.1%
12.2%

Wilson
2
1.8%
0.7%

288
109
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113th Amateur Championship - 16/06/2008 to 21/06/2008

3 9 Iron

Brand
Count
Brand 
Total 

Bridgestone
4
1.4%
1.4%

Callaway
20
6.9%
6.9%

Cleveland
7
2.4%
2.4%

Cobra
2
0.7%
0.7%

Copperhead
1
0.3%
0.3%

Hogan
5
1.7%
1.7%

Honma
1
0.3%
0.3%

Inpres
1
0.3%
0.3%

KZG
1
0.3%
0.3%

Miura
3
1.0%
1.0%

Mizuno
39
13.5%
13.5%

Nike
13
4.5%
4.5%

Orka
1
0.3%
0.3%

Ping
52
18.1%
18.1%

Snakeyes
1
0.3%
0.3%

Srixon
6
2.1%
2.1%

TaylorMade
28
9.7%
9.7%

Titleist
101
35.1%
35.1%

Wilson
2
0.7%
0.7%

288
288
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113th Amateur Championship - 16/06/2008 to 21/06/2008

Pitching Wedge

Brand
Count
Brand 
Total 

Bridgestone
4
1.4%
1.4%

Callaway
20
6.9%
6.9%

Cleveland
9
3.1%
3.1%

Copperhead
1
0.3%
0.3%

Hogan
5
1.7%
1.7%

Honma
1
0.3%
0.3%

Miura
2
0.7%
0.7%

Mizuno
36
12.5%
12.5%

Nike
13
4.5%
4.5%

Orka
1
0.3%
0.3%

Ping
52
18.1%
18.1%

Snakeyes
1
0.3%
0.3%

Srixon
5
1.7%
1.7%

TaylorMade
26
9.0%
9.0%

Titleist
110
38.2%
38.2%

Wilson
2
0.7%
0.7%

288
288
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113th Amateur Championship - 16/06/2008 to 21/06/2008

Sand Wedge

Brand
Count
Brand 
Total 

Bridgestone
2
0.7%
0.7%

Callaway
18
6.3%
6.3%

Chicago Classic
1
0.3%
0.3%

Cleveland
28
9.7%
9.7%

Hogan
1
0.3%
0.3%

Mizuno
11
3.8%
3.8%

Nike
11
3.8%
3.8%

Ping
42
14.6%
14.6%

Snakeyes
1
0.3%
0.3%

Srixon
2
0.7%
0.7%

TaylorMade
14
4.9%
4.9%

Titleist
153
53.1%
53.1%

Wilson
3
1.0%
1.0%

Yukashima
1
0.3%
0.3%

288
288
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113th Amateur Championship - 16/06/2008 to 21/06/2008

Lob Wedge

Brand
Count
Brand 
Total 

Bridgestone
2
0.7%
0.7%

Callaway
16
5.6%
5.6%

Cleveland
21
7.3%
7.3%

Fourteen
1
0.3%
0.3%

Hogan
1
0.3%
0.3%

Mizuno
12
4.2%
4.2%

Nike
11
3.8%
3.8%

Ping
38
13.2%
13.2%

Ram
1
0.3%
0.3%

Snakeyes
1
0.3%
0.3%

Srixon
2
0.7%
0.7%

TaylorMade
12
4.2%
4.2%

Titleist
168
58.3%
58.3%

Wilson
2
0.7%
0.7%

288
288
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113th Amateur Championship - 16/06/2008 to 21/06/2008

Extra Wedge

Brand
Count
Brand 
Total 

None
222
77.1%

Callaway
3
4.5%
1.0%

Cleveland
9
13.6%
3.1%

Mizuno
2
3.0%
0.7%

Nike
2
3.0%
0.7%

Ping
9
13.6%
3.1%

Snakeyes
1
1.5%
0.3%

TaylorMade
8
12.1%
2.8%

Titleist
32
48.5%
11.1%

288
66
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113th Amateur Championship - 16/06/2008 to 21/06/2008

Putter

Brand
Count
Brand 
Total 

Bettinardi
2
0.7%
0.7%

Callaway
1
0.3%
0.3%

Cleveland
1
0.3%
0.3%

Cobra
1
0.3%
0.3%

Dave Hicks
1
0.3%
0.3%

Gauge Design
1
0.3%
0.3%

Guerin Rife
5
1.7%
1.7%

Kramski
6
2.1%
2.1%

Macgregor
1
0.3%
0.3%

Mizuno
2
0.7%
0.7%

Never Compromise
2
0.7%
0.7%

Odyssey
63
21.9%
21.9%

Ping
42
14.6%
14.6%

Pro Gear
1
0.3%
0.3%

SeeMore
3
1.0%
1.0%

TaylorMade
13
4.5%
4.5%

Titleist
98
34.0%
34.0%

Whitlam
1
0.3%
0.3%

Wilson
1
0.3%
0.3%

Yes! Golf
43
14.9%
14.9%

288
288
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